California State University, Long Beach

FMD 451- The Fashion Customer

Project 2- 100pts

Trend Research and Forecasting Project.

PURPOSE: 
The purpose of this project is to conduct trend research, analyze past trend cycles, and conduct a short term forecast for future fashion trends. Each group will conduct trend research and forecast trends that relate to their target market, product, price and size category for a season of your choice in 2011. Each group will prepare one trend research paper, create trend boards, create one professional forecasting look book for the forecast, and professionally present it in front of the class. 

PROCEDURE:

· Read the project requirements, select a team leader, devise a work plan, and divide work equitably among group members. 
· Part I: Trend Research and Forecasting paper 
a. Conduct a media scan: use national newspapers, trade newspapers, lifestyle and fashion magazines. Observe opinion leaders and watch past fashion shows. Take a trip to a popular shopping venue, go to fashionable neighborhoods, and analyze world fashion trends. Look at popular culture including-movies, television, music, books, plays, and art. Compile a list, notes and pictures of all resources including: places visited, websites and additional resources used. 

b. Describe the Zeitgeist- “the spirit of the times”. 

c. Conduct trend research on past trends and present trends that affect your market segment. Each person in the group must research one key trend. Create a timeline for the trend—when did it originate, how long, how has it changed into what it is today. If you are using a company that is established look at past styles, colors, ect. Describe what is shaping the trend, why the trend has developed, who is leading the trend. (Minimum of 3 trends researched)

d. Analyze, describe and predict future fashion trend directions for 2011: each person in the group is responsible for 1 trend direction. (You must have a minimum of 3 trend directions if you have less than four people in a group.) Work together as a group to come up with each trend direction. The trend direction is made up of the following elements: descriptive phrase or words, color story, fabric, silhouettes, design details, fit and proportion, graphics, and images. You must also need to create 3 sketches of the future trends you are identifying per person. You may sketch, trace, or photocopy the designs. Address minor trends, major trends, and mega trends for each direction. Also describe the potential of the trend, how long it will last, and the interaction with other product categories. This must be representative of your target market, market segment, season, and size and price category. 

· Part II: Create a trend board/boards: Each group is responsible for creating one large trend board or smaller trend boards (1 per person) for each trend direction. 

a. Each trend direction must illustrate: descriptive phrase or words, color story, fabric, silhouettes, design details, fit and proportion, graphics, and images.

b. Each board must be professional and use the elements of design. Each trend direction must be consistent with font, colors, and layout of board design. 

· Part III: Professional Presentation 

a. Each group will prepare a 10-15 minute professional presentation on their trend forecast for 2011. All students must participate. The presentation must include a variety of visual and sensory elements. (Example: PowerPoint, music, trend boards, fabric samples, color swatches, ect.)

· Part IV: Professional Forecasting Look Book: 

a. Each group must create one professional look book as a visual of your group’s fashion forecast. 

b. Be creative and professional. This must be computer generated. Use the elements and principles of design. 
PRESENTATION:

1. Follow APA (American Psychological Association) guidelines for this paper and cite all references used. You must include a bibliography. Pictures should be included for each section. Please cite picture references also. The paper should be a minimum of 6 pages. 

2. Trend Board/boards- must be completed professionally using the elements of design.

3. One 10-15 minute professional oral presentation will be given in front of the class by each team. 

4. One professional Forecasting look book.

EVALUATION:

Each team’s project will be evaluated in two ways:

1. Evaluation forms are included which will be used by:

a. The professor- submit with the paper. (If not included 5 pts will be subtracted from final grade.) Each member will be graded on the overall group project and their individual trend direction. 

b. Peer group members- each student will submit an evaluation of group member’s contribution to Project 2.

