Fashion Merchandising and Design

DEPARTMENT OF FAMILY AND CONSUMER SCIENCES

CALIFORNIA STATE UNIVERSITY, LONG BEACH

Summer 2009 FMD 451: 3rd session July 13-August 21

Tuesday/Thursday 9:00am-1:00pm in FCS 008

Instructor: 
Michelle Craner
FCS-010  
714-296-0404






E-mail:
Mbeitel@gmail.com 
Mbeitel.pbwiki.com Office Hours:  Tuesday 1:00-2:00



Prerequisite: FMD 155, 154 or 252, 251, 351
Class meets:  Tuesday/Thursday 9:00am-1:00pm

CATALOG DESCRIPTION: Overview of theories on behavior of fashion customers and impact on fashion marketing strategies. Practical application on how to identify specific needs of fashion customers. Examination of impact of marketplace on fashion customers and of laws, which protect them. (Lecture- discussion 3 hours). Letter grade only (A-F).

REQUIRED TEXT AND MATERIAL: Rath, P., Bay, S., Petrizzi, R., & Gill, P. (2008). The Why of the Buy: Consumer Behavior and Fashion Marketing. New York, NY: Fairchild Books, Inc. 

Optional: Brannon, E. (2005). Fashion Forecasting: Second Edition, New York: Fairchild Publications, Inc.


      

Mbeitel.pbwiki.com

WHAT YOU WILL LEARN: Upon successful completion of the course, the student will be able to:

A. Define fashion concepts, theories and customer behavior.

B. Explain the creation and diffusion of fashion customer culture.

C. Summarize fashion customer characteristics and their implications for fashion merchandising.

D. Demonstrate the interplay between fashion communication and decision-making.

E. Evaluate the various customer protection laws.

F. Explain the role of ethics and social responsibility within the fashion industry.

G. Conduct market research on a specific target market.

H. Demonstrate the fashion forecasting process.

I. Create a fashion business plan. 

COURSE GRADES:  Student grades will be based on the percentage of total semester points the student has accumulated with 90%+ = A; 80-89% = B; 70-79% = C; 60-69% = D; <60% = F.   Points are obtained by the following methods:

	Midterm
	100

	Final
	100

	Guest speaker/Field Trip
	30

	Portfolio page
	20

	Marketing Inspiration Journal
	50

	Project 1: Consumer Behavior Target Market
	100

	Project 2: Fashion Forecasting
	100

	Project 3: Business Plan
	100

	Total:
	600

	
	


CLASS REQUIREMENTS/EVALUATION & DUE DATES

A. Exams: There will be two exams consisting of true/false, multiple choice, matching , short answer, and essay questions. Materials covered on exams with include lecture/discussion, projects, text reading, and guest speakers/fieldtrips. Please bring a Scantron.
B. Guest Speakers/Fieldtrips: Are mandatory to attend and will be announced. 
C. Marketing Inspiration Journal: Students will be given in class assignments and homework assignments throughout the semester to complete in your personal journal along with your own personal inspiration pages. You MUST bring your journal EVERY day to class. 
D. Project 1: Consumer behavior target market research project. The consumer behavior target market research project will help students understand the needs, wants and actions of the fashion consumer. Students will work in the same team of 2-4 students for all three projects. Concepts from each project will be used to simulate the process of owning your own fashion company of your choice. Students will conduct a research project by creating a research questionnaire or focus group, conduct a consumer behavior observation, analyze the characteristics of a specific target market, and analyze results and findings. Your findings and results will be used for projects 2 and 3. 
E. Project 2: Fashion forecasting. Students will systematically create a fashion trend-forecasting look book for 2011.  Students will use the information from project 1 to complete this project. Students will conduct research on past fashion and color cycles, conduct a media scan and image analysis, world fashion trend analysis, analyze current lifestyle patterns, analyze data to coordinate images, themes, colors, styles, and textiles with use of trend boards and develop a fashion forecasting look book.  Your findings and results will be used for project 3. 
F. Project 3: The Business plan: Students will create a business plan for a unique fashion company of their choice. Students will use the results from project one and two to assist in developing a professional business plan. This business plan will contain the following sections: Executive summary, table of contents, the company, the industry, products and services, market analysis, production and operations, marketing, sales projections, competition, risks, fiancés, milestones, and exit strategies.
G. Portfolio Page: Each student will be required to create one portfolio page and cover page on a topic of interest from the semester. 
Extra Credit:

You may attempt to raise your grade in the course by completing extra credit. There are 3 ways to obtain extra credit. 1). Current event consumer behavior and marketing fashion related news articles and images are shared at the beginning of each class period in an effort to keep students current in the fast-paced and ever-changing fashion field. Two points of extra credit will be given for each current news article you share with the class. You are limited to 10 articles throughout the semester. The students must write a short summary of the article’s main points or example and submit it attached to the article. 2). Specified in the portfolio page assignment is an extra credit option, which is worth up to ten points. 3). Extra credit questions are included in each exam, based on current event news articles students share with the class. 

Due Dates

The due dates for all assignments are on the calendar therefore they are mandatory. In case of emergency, the instructor must be informed in advance. Illness must be verified by a written medical excuse. Any approved make-up exam must be taken within one week’s time. Assignments not turned in at the beginning of class but submitted by 5:00p.m. on the due date will receive a 20% reduction.  Assignments will not be accepted after 5:00p.m. on the due date.  NO PAPERS WILL BE ACCEPTED AFTER THE LAST DAY OF INSTRUCTION. 

Withdrawal from the class:  See CSULB catalog. Formal withdrawal is allowed only for medical or family emergencies. A student may not withdraw due to poor grades or failure to complete assignments.

Incomplete grade:  Under special circumstances, students can request an "I" grade, if 2/3 of the course requirements have been completed.  Please contact the instructor for further information.

Disability accommodation:  Students needing disability accommodation should notify the instructor on the first day of class.

Technology: Please make sure that cell phones are turned off at the before the start of class. Computers may be used in class to take notes or work on projects in class when given permission. You may not use the computer for other things (example: Internet).  Upon first offense students will no longer be permitted to use the computer in class. 
Class Schedule Summer 2008

(Subject to change) 

	Date
	In Class
	Due

	7/14       Week 1
	Introduction- What is fashion?

Comany Trends

Professionalism in work

 Chapters 1,2 &12.

Project 1: Overview: Target Market Research Project

In class journal assignment: Designer Count

Media Scan

HW: Company Trends and Inspiration

Sign up and meet with groups
	

	7/16
	Chapter 7-9

Chapters 10-11

How to do Market Research

Avocado presentation

Media Scan

Hw. Journal assignment- 1 week log of 

personal spending
	Chapter 1,2, 7, 8, 9, 10,11,&12

Journal: Company Trends, inspiration

Words of Wisdom: 

	7/21       Week 2
	In class Journal activity 3:Bring Box
Chapters 13-14

Pre Test Questionnaires in class

Marketing and Popular Culture

Creation and Diffusion of Fashion Consumer Culture

In class Journal activity: Pop Culture
	Bring Box to class

Journal: Personal Spending

Chapter 13-14

Words of Wisdom: 

	7/23       
	Guest Speaker and Activity: 
Cultural influences on consumer behavior

Portfolio Development
	Guest Speaker Activity

Journal- Pop Culture

Words of Wisdom: 



	7/28        Week 3
	Project 1: Presentations

Chapter 14

Trend Forecasting Process

Project 2: Overview: Trend Forecasting

Midterm Review

Journal in class: Practice Trend direction

HW Journal: Product Packaging

Work in Groups
	Chapter 14 

Optional resource: Fashion Forecasting 

Project 1

Words of Wisdom: 

	7/30
	Midterm *

Portfolio Overview:

In class Journal: Relationship building

Current Fashion Trends

In class activity : Mood Boards computer lab.
	Midterm: Chapters 1, 2, 7-12

Journal: Product Packaging

Words of Wisdom:



	8/4          Week 4
	Guest Speaker: 

Chapter 3-4

Project 3: Overview- The Business Plan

Writing a business and marketing plan

Rough Draft: Portfolio Page Critique
	Rough Draft Portfolio

Chapters 3-4

Words of Wisdom: 



	8/6
	Project 2: Presentations

Chapter 5-6

Retail Culture

Guest Speaker

In class journal activity: Retail and Restaurant 

Culture go to store
	Project 2

Chapter 5-6

Words of Wisdom: 



	8/11       Week 5
	Chapter 15-16
Portfolio critique
In class Journal activity: Bring product packaging
	Chapter 15-16

Journal: Retail and Restaurant Culture

Rough Draft Portfolio page

	8/13
	Tentative: Guest Speaker 
Buying and disposing

The relationship building process

In class Journal activity- analyzing advertising
	Chapter 16

	8/18        Week 6
	Project 3 Presentations to “investors”

(Panel of investors vote for #1 company)

Share Journal


	Journal Due

Project 3 Due

	8/20          FINAL
	Final

Present portfolio page
	Final: Chapters 10-16

Portfolio Page


Class Schedule Fall 2008
(Subject to change) 

	Week      Date
	In Class
	Due

	 1                 9/2
	Introduction- What is fashion 

Professionalism in presentations!

Journal
	

	                    9/4
	Chapter 1

Overview project 1: Market Research

Journal #1- Inspiration!
	Read Chapter 1

Word of Wisdom:

	2                  9/9
	Chapter 2

How to do target market research

Sign up for groups!

HW: Journal #2 Personal Spending Log
	Read Chapter 2

Word of Wisdom:

	                   9/11
	Chapter 12


	Read Chapter 12

Word of Wisdom:

	3                 9/16
	Chapters 7 & 8

Pre Test questionnaire
	Due: Personal Spending Log- Journal 

Pre Test Questionnaire

Read Chapter 7 & 8

Word of Wisdom:

	                   9/18
	HW. Bring Box next class!

Chapter 9


	Ready Chapter 9

Word of Wisdom:

	4                9/23
	Share Box!

Chapter 10 


	Bring Box- Share with class

Read Chapter 10

Words of Wisdom:

	                  9/25
	Chapter 11
	Read Chapter 11

Words of Wisdom:

	5                9/30
	Project 1 Due! Presentations
	Project 1 due: presentations

	                   10/2
	Project 1: Presentations!
	Project 1. Presentations

	6                 10/7
	Chapter 12

Go over project 2: Trend Forecasting
	Read Chapter 12

Word of Wisdom:

	                   10/9
	Trend Forecasting Process
	Word of Wisdom:

	7                10/14
	Cultural influences in Consumer Behavior

Midterm Review
	Word of Wisdom:

	                  10/16
	Midterm
	Midterm Chapters 1,2,7-12

	8                10/21
	Guest Speaker- TBA


	

	                 10/23
	
	

	9               10/28
	
	

	                 10/30
	
	

	10               11/4
	
	

	                   11/6
	
	

	11               11/11
	No Class- Veteran’s Day


	NO CLASS! 



	                  11/13
	
	

	12               11/18
	Out of Class Assignment- UAM Warhol exhibit
	No Class!

	                  11/20
	
	Out of class assignment due!

	13              11/25
	
	

	                  11/27
	Thanksgiving! No Class!
	No Class! 

	14               12/2  
	
	

	                  12/4
	
	

	15               12/9
	
	

	                  12/11
	
	

	FINAL: Tuesday December 16, 10:15-12:15 Chapters 


