Fashion Merchandising and Design

DEPARTMENT OF FAMILY AND CONSUMER SCIENCES

CALIFORNIA STATE UNIVERSITY, LONG BEACH

Summer 2009 Course Syllabus for FMD 258: Practicum in FMD Meets in FCS 136 

Instructor: 
Michelle Beitel
FCS-014  
714-296-0404




E-mail:
Mbeitel@gmail.com  Office Hours:  Upon Request

Prerequisite:
FMD 155, 251, 154 or 252

Class meets:  Tuesdays 5:00pm-10:00pm 

CATALOG DESCRIPTION: A structured work/learning experience in the retail industry designed to develop competencies required for successful performance in retail management or other fashion related fields. Students must obtain a fashion retail sales position by the first day of class. (Lecture- discussion 3 hours). Letter grade only (A-F).

REQUIRED TEXT AND MATERIAL: Manual and Course packet to FMD 258.

Access to the internet: Mbeitel.pbwiki.com

WHAT YOU WILL LEARN:  This class lays a foundation for understanding the fashion pipeline which ends with the ultimate consumer.  You will learn to:

A. Identify leadership characteristics necessary to retail management.

B. Explain the organizational structure of sponsoring store. 

C. Demonstrate the role of sales staff in suggesting practices to reshape organizational practices to meet environmental issues.

D. Demonstrate an understanding of the relationship between a retail organization’s objectives and policies and the actual practices such as visual display and floor planning.

E. Implement retail policies such as those regarding customer service, loss prevention, customer relationships, and inventory maintenance of sponsoring store.

F. Demonstrate increased analytical and creative skills by generating workable ideas for creative solutions to retail problems.

G. Evaluate floor merchandising, selling skills, and retail advertising of sponsoring store.

H. Explain the relationship between the various specializations within the retail environment.

I. Conduct a comparative analysis among retailers.

J. Demonstrate an understanding of current technologies used in retailing.

COURSE GRADES:  Student grades will be based on the percentage of total semester points the student has accumulated with 90%+ = A; 80-89% = B; 70-79% = C; 60-69% = D; <60% = F.   Points are obtained by the following methods:

	Current events (2 @ 5 each)

	10

	25 Assignments @ 15 each


	375

	Weekly logs (8 @ 10 each)


	80

	Vocabulary tests ( Midterm & Final)
 
	100

	Comparative Retail Venues/field trip
	50

	Final Oral and Portfolio page 
	50

	Self evaluation (2 @ 10 each)
	20

	Sponsor midterm/final evaluation (20 each)


	40

	Case Study


	30

	Retail Mix
	30

	Window display
	30

	In class assignments- Journal
	35

	Total:
	850

	
	


CLASS REQUIREMENTS & DUE DATES

Choice of retailer: Students are required to secure a retail fashion sales position in a fashion retail store. The best choices are smaller stores so that questions can be asked and answered. In larger more centralized stores, this is more difficult because the corporate headquarters, which makes policies, is often far removed from the actual stores. Have your sponsor confirmed prior to the beginning of the term. Field site confirmation calls or visits will be made twice throughout the semester.

Contract/affiliation agreement:  Must be submitted prior to beginning hours.  If student is paid, it should be noted on contract.  If student is NOT paid, an Affiliation Agreement must be completed by sponsor and submitted prior to beginning hours.

Practicum hours: Students in this class should obtain employment at a fashion retail store BEFORE the beginning of the term. They should come to class with their job secured. They will need to work for a total of 120 hours (8 weeks for 15 hours per week; 10 hours for 12 weeks; or 12 hours for 10 weeks). For each uncompleted hour of work your grade will be deducted 10 points. 

Current events: Each student will bring in and present in class two (2) current event that relates to the fashion industry on the dates on the class schedule.  They will NOT be accepted after the due date.

Logs, assignments: 

1) Manual Assignments: Complete weekly assignments based on what is learned at the retail store. Please write legibly and answer all questions. Each question not answered will be deducted from total points. 

2) Logs: Complete a weekly log recording their hours worked and responsibilities for that week. Please be thorough in your answers or you will be deducted points. 
Due Dates


The due dates for all assignments and tests are on the class schedule, therefore, they are mandatory. In case of emergency, the instructor must be informed in advance. Illnesses must be verified by a written medical excuse. Make-up exams must be taken within one week of the scheduled date. It is the student’s responsibility to schedule a convenient time with the instructor. After this class, no credit will be given. Students with a documented excused absence should discuss with the instructor an extended due date. Assignments must be handed in to Ms. Beitel at the beginning of the class period after they have been collected they will be considered late. Assignments delivered to Ms. Beitel’s box in FCS or via email will be considered late. If you are not in class to submit your work, please have your assignment date stamped in the FCS office prior to submission and you will receive 20% off. Assignments will not be accepted after 5:00p.m. on the due date.  NO PAPERS WILL BE ACCEPTED AFTER THE LAST DAY OF INSTRUCTION. Be sure to submit your final evaluations early to your sponsor so that you can meet this deadline. Students with a documented excused absence should discuss with the instructor an extended due date.

In class journal assignments: Students will be given unannounced in class activities and will be assigned randomly throughout the semester that will be put in a journal. Students will also be responsible for 8 personal inspiration pages. These cannot be made up. You must be present to receive credit. Bring your journal to class everyday! Journal entries will be checked periodically and the final journal will be turned in at then end of the semester. 

Midterm/final evaluation: After completing 60 hours of work, the student should submit the mid-term evaluation to the sponsor to complete. The student then submits the evaluation to Ms. Beitel.  The final is submitted after completing 120 hours of work. Students personal grades will be affected by the sponsor’s evaluation. 

Student self evaluation:  Each student will conduct a self evaluation of their performance at the Midterm and Final Evaluation periods. 

Final oral/portfolio page: On the final day of class, students will present a final 2-3 minute oral summary of their experience over the semester.  A final professional portfolio page or presentation board will be developed to enhance each student’s professional portfolio. 

Vocabulary tests: Quizzes will be given on vocabulary words from the assignments completed. There will be a midterm vocabulary test and a Final vocabulary test. Students who arrive 15 minutes or more late will not be permitted to take the tests. 

Comparative retail venues:  Students will conduct a comparative analysis of various retail venues. Each venue must be visited and then analyzed. 

Retail Mix :  Group Project (journal)

Visual Display:  This may be done in a group or by an individual. Each student will create a visual window/and or store display within a shoe box or other box of choice. Elements of a good window display must be used. 
Case Study: Wal-mart Analysis

Withdrawal from the class:  See CSULB catalog. Formal withdrawal is allowed only for medical or family emergencies. A student may not withdraw due to poor grades or failure to complete assignments. However, you are given the first two-weeks of the semester to drop the course. 

Incomplete grade:  Under special circumstances, students can request an "I" grade, if 2/3 of the course requirements have been completed.  Please contact the instructor for further information.

Disability accommodation:  Students needing disability accommodation should notify the instructor on the first day of class.

General Regulations and Procedures: Refer to CSULB catalog for full details. Students should read the selection relating to cheating and plagiarism to fully understand the consequences of these actions. 

Class Schedule Summer 2009

(Subject to change) 

	Week    Date
	In Class
	Due

	1                May 26
	Introduction

Relationship building 
	

	
	Trends in retail 

Sign up for Current Events

In class Wal-Mart Case Study- Movie

Retail Organization/ Customer service
	

	2                June 2
	Current Events

Loss prevention

Customer relations

Merchandise information
	Contract/affiliation agreement submitted

Weekly Log

Current Event

Assignments 1-2

	
	Field trip- Couture Beauty 7:00pm
	

	3               June 9
	Current Events
	Wal-mart Case Study Due- Discuss

	                 
	Visual presentation (bring shoebox and supplies)

Merchandise maintenance/Inventory maintenance

Sales Associate staffing

Guest Speaker
	Current Events

 Weekly log

Assignments 3-5

Shoebox

	4               June 16
	Current Events

Supervisor relations

Store or department critique

Employee interview

Vendor analysis

Midterm review
	Shoebox window display

Assignments 6-9; Weekly log

	                 
	Comparative retail venues- Out of Class

	

	5              June 23
	Current Events

Competitive Analysis

Fashion Trends 

Product lifecycle

Human resources


	Current Events

Comparative retail venues

Assignments 10-13 Weekly log

Midterm Evaluation; Self evaluation

Bring box about you!!

	                
	The retail problem-Journal

Midterm Vocabulary Test

Portfolio Development- box about you


	

	6               June 30
	Current Events

Retail Mix Project Overview

Scheduling
	 Current Event

Assignments 14-17: Weekly log

	                 
	Promotion

Transactions

 Portfolio Development
	

	7               July 7
	Current Events

computer technology

Shopping Center analysis /floor Merchandising
	Current Event

Assignments 18-20: Weekly log

Portfolio- Rough Draft

	                 
	Portfolio Critique

TBA
	

	8              July 14
	Current Events

Retail advertising 

Selling Skills
	Current Event

Retail Mix Due

	
	Retail Mix presentations
	Assignments 21-23- : Weekly log

	9              July 21
	Present Portfolio and Journal

Final Vocab Test

TBA
	Assignments 24-25: Weekly log

Final Portfolio

Journal Due

Final evaluation, final self evaluation








