FCS 251 – Exam #3 Study Guide – Ch. #11-15

Chapter 11 – Clothing Fit

· Fit – definition
· Sizing – 
· Womenswear, children’s, and menswear – sizes and characteristics 
· Vanity sizing
· Catalog sizing
· Fit – general fit guidelines – wrinkles, grain, ease
Chapter 12 – Clothing Quality

· Perspectives on apparel quality – manufacturer’s vs. consumer’s perspective

· Cost sheet

· Recognizing quality in wearing apparel

· Fabric components –

· Fibers – natural vs. manufactured vs. blends

· Yarns

· Fabric or textiles

· Fashion fabric

· Supportive fabrics – interfacings vs. underlinings vs. linings

· Construction details – stitch length, seam allowance, hems, sleeves, collar, ease

· Finishing details – buttons, buttonholes, zippers, decoration, linings, pressing

· Relationship of price to quality – fabric, design, handwork

Chapter 13 – Clothing Care

· Clothing storage – storage facilities and equipment

· Caring for clothing

· Permanent care labeling – symbols

· Types of garment care – dry cleaning, professional wet cleaning, laundering

Chapter 14 – Wardrobe Planning

· Consumer trends and changes made by retailers and manufacturers in response to these trends

· Wardrobe planning – lifestyle analysis, existing wardrobe analysis (fashion personalities), resource evaluation, basic & extra wardrobe component identification, purchase planning

· Characteristics of basics and extras

· Dress for selected occasions – job interviews, careers (traditional business, business 
Chapter 15 – Clothing Purchasing

· Shopping characteristics
· Shopper types
· Comparison of men’s & women’s shopping attitudes & store selection criteria for men and women
· Retail formats – types of stores – department, specialty, franchise, off-price, discount, outlets, membership, previously owned clothing
· Nonstore retailing – catalogs, internet
· Consumer issues in the purchasing decision 
· Retail prices – labels (national, private, designer, licensed)
· Advertising – purposes of advertising, advantages & disadvantages, terms used in sales, & types of sales
