Designing a Survey
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· Remember you want your survey to be reliable, valid, and have confidence in your findings!

· Remember to have qualifying criteria for those taking the survey. Are the respondents part of your target market, are they interested in what you are selling?  

Criteria for developing and field-testing a survey:

1. Use positive statements

2. Be concise

3. Survey contains no ambiguity

4. Each questions contains only one idea

5. Each question is relevant to the research objectives and specific outcomes

6. Questions are not redundant

7. Is written in words familiar to the target market

8. Is clean, organized and professional

9. Group similar types of questions together

10. Appropriate Length- not too long or too short

Types of research questions: 

1. Relationship defining questions: overall satisfaction with the company, willingness to purchase and or repurchase a product, willingness to recommend a product, how to continue business with the customer.

2. Marketing Mix questions- Product, price, place, and promotion of product

3. Facts: Use and reliability of product: How often will they use the product, how long do they expect it to last, ect. 

4. Opinion type questions: No right or wrong answer

5. Open-ended questions: gives the opportunity for the respondent to tell the company something not in the survey or to elaborate on other details not covered in depth. 

6. Forced choice: Multiple choice and yes or no type questions

Out of the following colors, which do you feel best represents Marc Jacobs?

A. Brown

B. Red

C. Yellow

D. Black

E. Other: List 




7. Likert scale: Measures respondents’ level of agreement to a statement. 

Example: “On a scale from 1 to 5 with 1 being strongly disagree and 5 being strongly agree, please indicate the extent to which you agree with the following statement”:

1 strongly disagree 2 disagree 3 neither agree or disagree 4 agree 5 strongly agree

